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> Practical, Sleek & Durable

Having cost-effective, durable, and functional signage is central to government
projects and essential for endorsing core community values. Whether

it's community improvement or a government-focused project, strategic
—— - X wayfinding is a fundamental need.
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For community undertakings, the priority should be encouraging return visits
and recommendations with sleek strategic wayfinding and directional signage.
Frustrations due to inadequate or ill-thought-through wayfinding and signage
can trigger a tirade of complaints, causing a community to lose future visits.
Investment in carefully planned wayfinding becomes an essential element of
the project.

With an increasing focus on revitalising historic buildings and local communities,
it's more important than ever to focus on creating a brand for your community
and its roots. The best way to do so is through effective signage that ties a
community together and promotes local businesses and visits.
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About Modulex

Modulex has established a robust partnership with government and interior
designers, specialising in wayfinding, graphics, and signage that resonates
across various environments. Our integrated design suite, comprehensive
supply, and product implementation services cater to different international
requirements, offering tailored solutions for projects of any scale.

Good wayfinding is intuitive, seamlessly integrating with the architecture
and interiors. To deliver it means first understanding the users of the space
- frequent or first-time visitors, demographics, their needs and wants, their
state of mind and their level of concentration or distraction.

Our process involves a deep dive into the physical landscapes we enhance.
We establish primary and secondary routes punctuated with strategic
decision points. Modulex’s extensive network influences our material, colour,
graphics and typeface selections, ensuring they complement the global
mosaic of environments we service.



> Did You Know?

Signs are typically one of the last elements to be considered in a design
scheme, but they can also significantly impact the institution’s brand. In our
experience, getting them right means answering four key questions.

Can | see it?

Tip 1. Think about where you position signs, and ensure clear sight lines. Use
our colour contrast charts to check wall colours against signage.

Can |l read it? Is it clear?

Tip 2. A prime constraint on the legibility of a sign is the viewer’s distance
from it. A simple mathematical relationship exists between the size of letters
and the maximum distance from which a user can read them.

Can | understand it?

Tip 3. Keep it simple and use language which the user will understand. Room
names must be clear to ensure they are understood by those using and
visiting the space.
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Do | trust the information?

Tip 4. Professional, quality signage and graphics not only supports branding
but also gives legitimacy to the signs, leaving visitors confident that they can
trust the information given.
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